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Mobile network Lycamobile hands £10m account to Ogilvy

LONDON - Lycamobile, the mobile virtual network operator (MVNO), has 
appointed Ogilvy Group UK to handle its upcoming £10m global marketing 
campaign.

Lycamobile is launching its Pay-As-You-Go SIM card and low-cost calling service 
in the UK with a cross-platform marketing campaign, which will include TV, radio, 
online and press ads in the national, regional and ethnic media. The out-of-home 
advertising will include national roadside, London Underground 48 sheets, 6 
sheets, tube panels and bus supersides as well as streetliners.

Lycamobile already has almost two million mobile subscribers and has previously 
rolled out its SIM card in seven markets including the Netherlands, Belgium, 
Norway, Sweden, Denmark and Switzerland.

The campaign has a number of targets in the UK, including ethnic minorities, 
expats and immigrants.

Lycamobile recently signed a deal with Orange to launch its service in the UK. 
MVNO services are virtual networks which offer cheaper calling rates to overseas 
lines and they are hugely popular with immigrant communities in the UK with 
providers such as Lebara and Globacell offering cheap deals on calls.
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